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S ad Wy

(Nature of EntrepreneurShip )
1) FaFfHdL. (Innovation)

). RIfG UM TR (Need for Achievement)
3). YT IURTIT ( Arise Organisation )

4). IIRUHIT HI-T AT Add. (Managerial Skill

and Leadership )
5). HHI AH (Study of Problem)

6). 3dh SUIIYISIAI. ( Accuracy in remedies )
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ARESE
2. JYaIC

REINEREGIEIE

(Features of Enfrepreneurship)

PRI (Accept Risk )
ACGICEAR ( Personal responsibility )

3. Ydacdr AU gRomE M. ( Knowledge of

Decision Effects )

4, HAZYe

5. g9cd ¢

STel 3{aISl. (Forcast of future situation )
AR (Organizational Skill )

6. A
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Rl Jgiarumd 3

Environment )

1. (Knowledge of Business
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(Importance Of Enfrepreneurship)

1) da\lvllraoq\ %%c;pdnl. ,(Entrepreneurial Culfure )
). 3 fasmT. (Economic Development )

3). AT [dh Ty, (Social Development )

4). 3N [ahm. (Industrial Development)

5). Higad MfEdt. (Capital Formation)
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Development )

7).
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(Technological

OWITIR. (Employment)
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sector. )

9). W&Iﬂldl [dhT.
Agricultural Sector )

10). 3MTATd (A1 SATARTETA! ATA]
Import Export tfrade )
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ISIhdd Y
(Functions of Entrepreneurship)

rdier giedr Ad B -
) Ad TaffHdr ol (Innovo’rlon)

d) TdI9 IdTGH Tgdidl aIiR (Use of Production
Method)

$) SWRUS fH&aUl. (Obtain Market)

S) HId geqdmcﬂqq T4 HET MY, (New Sources of
Goods Supply)

3) SMAIHITIR IENTE HUeH BVl (Prepare

organisation as per requirement)




). HRIA I Jd B —
3). SSHIAHITOI, (Division of Labour )

d). YRl q fafdy IS TR BRI (Prepare policy
and various remidies )

®). Af[d=g 3Tl ( Innovation)

3S). hT RIDBRI, ( Accept Risk )




3). Uiex foheslt O Ad B -

ﬂ). akIGIT)R%ﬁIFI e 3l (Recognize Opportunities in
arke
d). giHes I UTd Ul (Availability of difficult resources)

D). e dls qul. ( To Face Competition)

8). TSI+ AT fHIRN gaarg Tl (Good
Communication with Public Sector Officers)

3). HHATIIRN AT Ya¢ TRITUT H01. (Create Human Relation
with Employee )

). fafra TaRITIT B0l (To do Financial management )

). SdlgAId] &Sl Iy Saul, (To Maintain Production Quality)

q). TNY DHUI, (To do Research)
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(Qualities of Business Enfrepreneur)

1) RMYP Til. (Inventor tedancy. )
Q)Qﬁiﬂ Oech UG TR ( Ready for Risk Accepting )
) &jcvwl-‘zllr@cl. (Immitative Power)

4) d EEE q aITTD 1T Y. ( Technical and managerial
Knowledge )

5) g RO ( Achievement moftivation)
6) PIAdHdl ( Work on Time)H

7) UISURTAT RIPUa™é! dORl. ( Ready to learn from
Feedback )




3) WWWWIHNMMI.( Awareness about
Envwonmen’r )

?) ICEIRES IR ocll dldd ga“—hocﬂ Universal Thinking and

ACTIOH)

10) TTYEURIT UG HRUAR B, ( Achievment Skill of
all Resources )

11) STl "qﬁ[ (Enthusiastic Tedancy )

12) U] k. ( Impressive Personality. )
13) HPhRIHD H&IE'TL ( Positiveness Role)

14) @Ta':@ Fore sight)

15) A q dIerdie]  ®Rudfs] HIRed (Skill of Organization
and Settlement)
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(Types of Entrepreneurship)

(31) FIITAT YHRTAT TIR IISTehdl aiiihRUL. —
lassification based on Types of Business )

(). IR SIS, ( Trader Entrepreneur. )

(2)?@1?@ ROISCE ( Industrial entrepreneur. )
(3) G IREICED (Agricultural Entrepreneur. )
(
(

C

4) IT7 3T, (Technologies Enftrepreneur. )
5) URd IASb. ( Inspired entrepreneur. )




(§) ATASIIR IISTehdl diile
based on Ownership )

Ul —( Classification

(]). SIS EIRNEREISED ( Private sector

Entrepreneur. )

(2). TS & I |
Entrepreneur )

Public Sector



() feRTIIER JISiehdl difbRUI. (Classification
based on Gender. )

(1). Yo¥ da\lx\rlob. (Man Entrepreneur.)
(2). Higdl SIS, (Woman Entrepreneur )
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PRIAR 3olc

(8) INTAT 3Te

2yl

Classification based on Size of Enterprises. )

1 WB?]W. ,(Micro Enterprise. )

3
(4

(1).

(2). EBF[B@T[.( Small Enterprise )

(3). HHH I, ( Medium Enterprise )
). s B?ﬂjT.( large Enterprise)



(2). ISIHId TR UhRIIHR dfieprul. (Classification
based on other categories)

1.) Ufgedn fUdl d SIS, ( First Generation
Enfrepreneur.)

2) URaR IS, (Professional Entrepreneur. )
3). DICIUREISED (Rural Entrepreneur. )
4). e I, (Urban Entrepreneur. )




3). FRAY SH8IY AR INT TR0 —

(Classification according Clarence Donhof )

1). TafAfAdtard Ioid (Innovative Entrepreneur)
2). &jcviuldldnl RCISED ( Immitative Enfrepreneur )

3). TRURTATGT fohdT T1ae eI, ( Fabian Entrepreneur.)
4). g IYISTh. ( Drone Entrepreneur.)
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\ 4. UYIGHTI IRTU[H

5. YD Wl A

6. THYTae

7. T fAas




< FTOIRUS Jd&uTd Sfeesd

(OBJECTIVES OF MARKET SURVEY)

5) TdUUHTSHY GeaHIu- Ul
6) -dIH SISIRUS MY

7) WeHiaed Hligd! (HSqU.
8) dIcy RIS AN TNl
9) faUUH W HH HRUI

10) HRTUT=I 3{GTSl Siefol




% SISTRUS AUITHTST g

' Telephone
| Surveys

Personal
Interviews

uargtative : ;
Research B

WebSurveys || 1) sl verd s AfETRe  ad e
H;m},; Sot:’r:eyq 2) ﬂﬁ?ﬁ@ﬁc\mﬁr.w . EITH&IWH,QMH%{{. o
3) JTRGIIRI Y& HT UREGR ,GRETAIgR , Sci-cgR , el
. MEHHSBIGN |3
4) UHIIB! 1 aT0R -1 Ugail A aTIR
5) 3MHSdRI Yha , I IhRUT [dZuT ,fAshy Bleu

,3EATd IR BN UTEYRAS] Rl




SIS dl f[ahT HThH
(Enfrepreneurship Development programme)

By — Dr. N. E. Bhangale




IS dl f[ah T HTrdshH
(Enfrepreneurship Development programme)

1). UEdTd-T—-
3SIhdl AP draey 31 -

1)da\|\>1'8f>q IR, J-II'-II{-IC’JCII ST TOT=T SHfeIaR ISP g PR
RO Q3] Lsumm SIoIhdl TR BB H B4,
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FEUdrd.
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(Objectives of E.D.P.)

1)IISThdd dISTRITUT U,

PALEUIES B@HFFHHUHTHW qul
) T UTddiak IGNT dleidul
4) 3RS RASTAEES INTH g TIHR Ul

5).
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6). SIS ThTd T DU

7). Udbhed 3fgdldl didd Hifgdl qul.
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10 ). faig it arad Arfgdt Gur.

eI T Hed Sul
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SINB AT HRIHHTAT HaRT

(Phases of E.D.P.)

1). TIRAE0T SRIUIT IR, (Pre-training phase or Initial
stage)

). U UIRI&UT 3{ART. ( Training Phase)

3 ). Jicqicoﬂlﬁ I, ( Evaluation of Training phase or
Follow-up Stage)




3N dl [Ap™ HRIGHTAT Ulchal
(Process of E.D.P.}

» ). GHTH ISl I [Has.

2). ST aRreed 30T SRy 5T,
3). SRR 3lies@

4) YTRTEO HRIGHTT TRTH.

5). THAT YoTer,

6). TG fauuH

7) <9 SHTOT UreqRTam




M0 SYSTHTET AR FISH]
(Lesser Known Scheme for Rural

Entrepreneur.
= 1). Gauy™E AR HiHG wded

» 2). Widl SRR St faaT gieT.

» 3). IOR fdhr 8.

» 4). HIA AN HTYHADIDHROT HTOT GATI JLROT.

» 5). fld IR U= i,

= 4). DI IADHRUT HTOT UG YR 9 Al GUTR TorT
= 7). I gy giaufe fas.

» 8) HIR BHIRNS HAUHR] oI

= 9). YHIUI I I hg TISHI.
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(Importance of E.D.P.)

1) B@Wﬂﬁﬂﬂﬁm@?ﬁ (Development of Entrepreneurial image)
2). W@UH IR FfH 8Id. (Creation of Self Employment)
' WWWW@?I( Helps in Develop Regional

4y, 3 fAHTT TTaT fHedd ( Promoting Economic Development)

5). BCR IYNT 0T TY IYRT i1 ATerT f7edd ( Promoting Cottage and
Small Industries)

6). T TR Yeidl SRl dd ( Completion of Local Need)

7). 3T GaTETed SUdsIdl 81009 Hed gid (Helps in Availability of Substitute
for Import)




SISThdl TR0 HRIGHTAT Ugdl
( Methods of E.D.P.)

1). Jafade ANTGR. (Individual Guidance)

: g?dco I, ( Group Discussion)

: &ﬂll?ﬁ?ﬂ?:l%ﬂ%r ANIGRM ( Guidance by Experience Person)
4). T &h gIRT TiRI&(UT. ( Training By Demonstration)

5). HIfgdl GReI. ( Written Manual/ document)

6). URYGd IS (Organizing Conferences)




7). So®l, UeRH, I 3.(Meetings, Exhibition, Seminar
efc.)

3).

J%d de d Udh ey 3igdrd Higdl ( Selection of Product
Project Report Information)

?). 3NENTE N ST, ( Arangement of Industrial Visit )

10). PNGUAT d1dd Hlfgd! ( Information about required
Documents)

11). YUHIUYA dICY (Issue of Certificates)
12). UREON R AFIGRM. ( Post Training Guidance)




ey 319 5f&d1 (Start Up India)

1). da¥c. - The action or process to get
something in moftion

- Udh SRUEEE Tlﬁ'aﬂﬂmﬁ%oélﬁl cgcll CIRCIERIE

2). HId icb - ITC3MY U HiqEDIeSIie THT
faaR HA Y& Halldl SRDICH IYNT IR 8.




3) FICIY WU JUNTA febal IS STSATdIC
YR ST fore YA et g JeNT WoRaI, He 37

IgRIGI= Bl
TIC3U SIS g IXBHR AR 2016 AL YN .

* FdF SYNTATST 3P dl dIdTaul dOR ol ST,

* Ja-dIF I Dhed-i1 HieTe- fad S,

* Adld 3

RITTT ] Sild.
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TS 3T ST e

(Advantage of starts-Up India)

. It ufdhar. ( Simple Process)

. Td Bl ( Low Expenditure)

3). Mgl Tgs SudS/ ( Easy Available of Fund)
4). Pd Hddd. ( Facilities in Tax. )

5). fHfagr It ggd 31, (Easy application for

Government Tender)
6). GRIYF FfAHT. (Research Facility)

1

' e e S




/). dosd §dId (Saving in Time)
8). TddUhaRHT Uigad! IHRITd R §ad( Saving in Capital
Profit Tax for Investors)

RIGENGE BEEIRIFESIERE (Freedom for Selection of
Investment)

10). AT dTeR USUaT=! GHT (Facilities to Exit from
Business)

11). WTIe3T hiRegad IS, (Organised Starts-Up
Festival ).




WIC U SFSTrAT Heil o HgedTd e,

. AHAHIUIYAIGR &ﬂﬂmxﬂquﬂ"l ],
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). WIe3HU Sfsal 8.
). WIC3HY UfhaT Y.
)
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. Jcc IR§ur

. 10000 It Sug=r et

. Od g4l e,

7). Higddl T HRId <.

8). WIC3Y WIAT 3 qqmg;l Ie.
9). 3] AdIHIDHRUT Rl .
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10). WIC3Y Biedad oM.

11) 35 F-pecdl RITYAT

‘2). Sifde TS ST SHRUT
. 7 4 RN I TG,
‘4) CRIIBIE HT@TJE[UT dhH 3R,
15). HIEIIATS Tac=uor i) RITT B0,
16). WG RHEHS HHY

17). AGAAT IUHH RITY HUGT] TSI,

18). 80% Udc HIdl .




TTe 3y HifgH Tiolg! diRTsed

(Features of Starts-Up Campaigns)
1). HIRTGRY/ Tt gR HRi—

)

). ddhId ddHY dlex TS,
). X gadd.
)
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. <dd: tl UHUIY
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. g9 9iut Udc Ugd.
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YR LY YR 3Rl 3™
( Challenge before Indian Start-Up)

1). TRBRT YR

2). ¥l

3). ANIGRI® JAUET 3.
4). Al TST HTH HRUl,
5). & RE AT




. YA J1e.

I Alhia] MY,
Jovd HARITIATHY U4,




URATd WTe3g3iaid deh
(Opportunities to Start-Up )

. fac=it afor YR aaudien eil..
. IR WIS, JgehRT &FTdie |, S,

oo

1). IR YR dTe.

2). IINT Jdddial Hrfga.

). %Iﬁeamémmﬁa’a

4). 3= fRA&01 dddedT X 0NHT UM
5). Udhol GUTHRI [aRIY o&f

6). S-HHY HHHHY dle.

7). UfdyTdd SAfad-r 3Tdhd

)

)

~O




T3 IYIoThdl diRIee.

(Characteristic of Starts-Up
Entrepreneurship)

RCIFG I ISR

ik
2). SN 8™ SSRUSURA IR
3). IYUNIPp I Ty,
4). P!, TURT TiHT TS,
5). IS ﬂﬂ?ﬁﬁ TSI faeR ST
6). HdAYd P gich s 8.
)

3o TG dIR gldrd.
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